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BACKGROUND 

The Metropolitan Chicago Information Center (MCIC) is an independent, nonprofit research and consulting resource.  It provides information and insight to enhance program and planning decisions made by civic, social service, and philanthropic organizations and individuals working to improve social conditions and quality of life.
MCIC was founded in 1990 by a consortium of business and philanthropic leaders at the Commercial Club of Chicago to regularly collect demographics and baseline data on social policy and human needs for the six-county metropolitan Chicago region.  The “Metro Survey” served as a more frequent supplement to the census and was enriched by participation of focus groups representing various social and service areas such as Health Care, Housing and The Arts.  

Since MCIC’s formation, the growing sophistication of local social service organizations has led to the use of MCICs services to provide more than information.  MCIC’s ability to collect and analyze data that enhances the understanding of social change and quality of life, as well as the value added bonus of providing solutions to specific problems has become a vital part of the service it provides. 
Today, MCIC, with a staff of 14 people, works from a fundamental policy that better information produces better decisions.  The more organizations know about, the people they serve, their needs and the environments in which they live and work, the better they will be at making decisions, allocating resources and maximizing their impact on the quality of life of their constituencies.

As a nonprofit organization, MCIC understands the dynamics of the public sector and is highly regarded as an unbiased, authoritative source of quality research, information and consulting services.  MCIC makes data and information real and understandable, and does so for the public benefit at no charge or at a price affordable to organizations of all sizes.

THE OPPORTUNITY
MCIC finds itself, once again, at a critical juncture in its evolution.  During the course of MCIC’s history, the market segments it serves and the technologies used to deliver the services have evolved – quite rapidly, in fact – as have the needs of the various constituencies.
At MCIC’s foundation, the "business question" was most concisely stated as "Where can I get the data to …?".  MCIC rose to that challenge through the development of the then-historic Metro Survey which supplemented the census data and provided the raw material for analysis of Chicago's quality of life across dimensions such as Housing, Mass Transit, Health Care and The Arts.
Gradually, the "business question" shifted from the "Where?" question to the more refined questions, "What do the data mean? and "How can I tease insight from the numbers?"  Again, MCIC stepped up to the need to evolve both its service model and its tools and techniques;  delivering more sophisticated and nuanced results to more discriminating and better educated users of consulting services.  Always true to its underlying mission, MCIC's more discriminating and educated users include those who cannot afford or cannot independently pay for the needed analysis to those who can commission the work at attractive yet market influenced rates.
Today, MCIC finds itself at another transition point.  Internet based analytics, the growth of the user community's understanding of the tools of the analytical trade, the need for, once again, a step-change in the nature of the analytical focus and a potential shift in the demographics of its user community bring MCIC to the strategic planning table to chart the next iteration of its mission, market and service offering.  With no ideas "off the table", it is time to question, consider and, as appropriate, redefine and relaunch MCIC.
Coupled with the confluence of market and other external forces, MCIC is also poised to introduce internally a new (yet incremental) level of thought leadership and fresh perspective.  MCIC’s current President, Dr. Garth Taylor, a key component of MCIC’s growth, thought leadership and reputation, has decided to begin to modify his relationship with MCIC as a part of his own personal career planning.  Recognizing the need for some measure of clean slate planning well before the presence of a burning platform and recognizing his own desire to begin to transition to a more "of counsel" status over time, MCIC’s Board and Management Team have decided that the time is right for a new President.
The opportunity is as exciting as it is straightforward.  Join and lead one of the top research teams in the area, be a driving force in the definition of the new MCIC and lead the market implementation of the new plan.  Phrases including thought leadership, superior analytical skills, enthusiasm, mentoring, marketing, charisma, market presence and organization builder are among the many that, in one way or another, will characterize the successful candidate.
THE POSITION
 

The President of MCIC is a leadership position.  S/he will be the external/public face of MCIC and will report to the Board of Directors.  The President will work cooperatively with MCIC’s Executive Director who also reports to the Board.  The President will be the visible leader in the organization’s research endeavors, is expected to have a strong Chicago Rolodex and will be expected to use those “connections” to leverage MCIC’s presence in the marketplace.  Additionally, the President will be expected to  expand his/her personal Rolodex in marketing existing MCIC services and in the development of new products and services both in current areas of MCIC strength as well as in new markets. 
The President is expected to lead MCIC’s entrepreneurial management team and will have many opportunities to impact MCIC’s bottom line.

•
As a primary revenue generator through the development of successful, high value consulting assignments addressing key issues not previously or adequately addressed

•
As a teacher, supporter, team member working collaboratively to enhance the marketing efforts of other members of the senior management team

•
As a public speaker, bringing MCIC’s products and insights to the marketplace in ways that raise the profile of the organization and enhance MCIC’s  attractiveness as a research partner of choice

•
As a personal “specialist” with acknowledged expertise in one or more areas of MCIC’s market

•
As a market liaison ensuring that foundations, corporations, government agencies, universities or any of a large variety of nonprofit institutions are more than simply aware of MCIC

•
As a teacher sharing tools, techniques and enthusiasm with MCIC’s full staff directed at helping each member of MCIC’s staff raise his or her personal game to the next level. 
•
Finally, the President must be comfortable in and an enthusiastic and active participant in the collegial culture of MCIC.
CANDIDATE PROFILE
We seek a candidate with a comprehensive understanding of social science research methods and a portfolio of accomplishments in applied research.  This research should include significant experience in an urban and metropolitan environment including but not limited to transportation, housing, health, culture, education and civic issues.  S/he needs to be a thought leader who has an expansive vision of the range of issues impacting the quality of life in the Metropolitan Chicago area, as well as in individual communities and neighborhoods.  The candidate will need to bring not only an understanding of such issues but have the capability to sell, develop and implement research that illuminates discussion, aids in the formulation of social policy and provides insights not previously or intuitively obvious. 

MCIC requires a candidate who will not only direct the research programs that MCIC undertakes, but who, as a mentor, will assure knowledge and skills transfer that enhance the capabilities of the MCIC staff.  This will be a regular function of the President and not an optional activity. 

In addition to her/his research and teaching experience, the President of MCIC will need to have strong communication and outreach skills.  S/he will be the public/external face of the organization in a number of different venues and should be accomplished in dealing with the media.
The ideal candidate will have a Ph.D. in research or a social science field and 10 years of research experience.  S/he will have knowledge of the Chicago area’s  significant social, economic and political issues.  Evidence of an ability in new business development/grant acquisition and relationship management which demonstrates a platform for successful client development at MCIC will be expected.  Previous documented project management, consulting, and supervisory skills are required as are excellent communication skills.   S/he will have an enthusiasm to teach and several years of experience doing so.  Mastery of PC-based statistical, analytical, database, spreadsheet, financial, and other software is a necessity. All candidates will need to have the ability to combine their experience with a desire to learn about and become immersed in the culture of MCIC in a timely fashion.
MCIC recognizes that each applicant for the President position will bring a varied portfolio of these skills and experience and that they will be differently weighted in each case.
To apply for this position please e-mail your resume and a brief letter which focuses on your previous relevant experience and includes your references and their contact information, to Kittleman & Associates at mcic-pres@kittleman.net    
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